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Module Title: Principles of Marketing
Module ID: MKT210
Prerequisite: MGT111- ECO110
Level: 3
Credit Hours: 3
Module Description D oAl s

This course clarifies the marketing
principles, concepts and activities in non-
profit organizations. It also explains how
these activities got influenced by cultural ,
technological surrounding.

the course shows how marketing
conquers the instructions goals . it also
explains the four P in marketing ( product ,
price , place , and promotion)
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Module Aims
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Know the meaning of marketing, marketing
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Identify the steps of the purchasing process o il Llee il ghd e opaill | 2
Identify the elements of marketing G guiill palie Je ol | 3
Knowing of the organizational regulators

. 5 guiill Apaalatil) s gill 48
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Shows the role played by the marketing ol A s el ol -
function in achieving the organizOtion's o Gl A5 4, e E O g
.. Aadaiall Calaal (3aass

objectives




Learning Outcomes
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Knowing of the concept of marketing and
its development stages.
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Realizing the importance of marketing
and the factors affecting it
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The role of marketing information
systems and research in marketing
decision-making.
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Identify the marketing mix and how to
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manage it
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